Increasing Community and Citizen Involvement in the Outdoor Advertising Permitting Process
Scope

The 2010 NCHRP Supported Outdoor Advertising International Scan identified Community and Citizen Involvement as a major focus item.  In the United States outdoor advertising permits are issued by state Department of Transportations (DOTs) based on spacing, zoning and lighting with no input from communities or the public.  The public and local communities are generally ignorant about the permitting process and how they can impact the process.

In many of the countries visited, permitting authorities did a very good job of sharing the review process with local government.  Queensland, Australia, developed a tool they call Advertising Management Plans (AMPs) to develop a structure and document process to manage and control advertising, set parameters for assessing proposals, address vegetation and landscaping concerns, and ensure that the location of proposed Outdoor Advertising installations is consistent with existing and future advertising structures.
The project objectives follow:
(1) To research best practices, including AMPs, both nationally and internationally for community and public involvement in the Outdoor Advertising Permitting process; 

(2) To review the existing Certified Cities program to determine if local input can be increased; and
(3) To develop a report to identify best practices and lessons learned along with any model programs that may be effective in increasing public and community involvement 

Recommended Funding: $50,000

Research Period: 12 months
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